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“The Samsung Instinct was designed to be habit forming. Inspired by pioneering work by Dr. Neale Martin,
Sprint and Samsung created the Instinct interface from the bottom up to work the way your brain works.”
—Doug Rossier, Sprint Instinct Marketing Lead

“In Habit, Neale Martin provides what seems to be a simple observation—that human behavior is largely
managed through subconscious process. In startling fashion, Martin makes this point and then proceeds to
undermine much of what marketers have come to believe as absolute truths. Thisis aworthwhile read, with
significant implications to anyone who hopes to build brands and sell products.”

—John Stratton, Sr. Vice President and Chief Marketing Officer of Verizon

“Neale provides some of the most comprehensive insightsinto marketing | have ever read. His
understanding of today’s market complexity issimply brilliant.”
—Derek Broes, Sr. Vice President, Paramount

“At last someone has approached marketing with the clarity and precision of a brain surgeon.”
—George Ford, Marketing Director, Petrafoods

“Habit reveals why traditional approaches to acquiring and keeping customers don’'t work anymore. Dr.
Martin shows that by focusing on behavior instead of attitudes and intentions, companies can radically
improve not only how many customers they win, but how many they keep.”

—S. Somasegar, Microsoft Senior Vice President, Developer Division

“Habit is an essential read for all marketers, managers and executives. Dr. Martin has el evated the seemingly
boring concept of habits to a science with implications for every business in every market. This excellent
book not only explains why consumers behave the way they do, but what companies should do in light of
these startling insights!”

—Jagdish N. Sheth, Ph.D, CharlesH. Kellstadt Professor of Marketing, Goizueta Business School, Emory
University

Habit begins with arevolutionary premise—95% of human behavior is controlled by the unconscious mind.
This fact exposes the central flaw in marketing theory, market research, and a preponderance of business
strategy—that customers are consciously aware of what they’ re doing. Habit explains why 80% of new
products fail, why billions of advertising dollars are wasted every year, and why even satisfied customers
aren't loyal.

In Habit, Dr. Neale Martin persuasively contends that recent research from the brain sciences reveals that our
brain evolved two minds—and marketing is focused on the wrong one. By explaining how the mind actually
works, Martin shows how 50 years of marketing theory is deeply flawed, and how your customers’ habits
thwart even your costliest marketing campaigns.

Habit explainsin practical terms how to work with both your customers’ executive and habitual minds to not
only make sales but more importantly, create loyalty. Y ou'll discover how behavior actually rewires your
customers' mind—and how to leverage this by refocusing on behavior, not on attitudes and beliefs.



Martin offers a complete process for working with customers’ unconscious and conscious minds together, to
become your customer’ s habit, not just their choice. Using these techniques, you can finally achieve the twin
holy grails of marketing: higher customer retention, and greater long-term profitability.

Why focusing on customer satisfaction is awaste of time
Prioritizing customer satisfaction ignores a crucial reality: 85% of customers who defect report being

satisfied!

How to establish a beachhead in your potential customer’s unconscious
Teach new buying habits through cause and effect, reward and repetition

Why you should keep your regular customersfrom thinking about you
Learn how to keep repurchase behavior on permanent autopilot
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From reader reviews:
Debra Lovern:

Inside other case, little individuals like to read book Habit: The 95% of Behavior Marketers Ignore
(paperback). Y ou can choose the best book if you want reading a book. So long as we know about how is
important some sort of book Habit: The 95% of Behavior Marketers Ignore (paperback). Y ou can add know-
how and of course you can around the world by the book. Absolutely right, since from book you can know
everything! From your country until eventually foreign or abroad you can be known. About simple point
until wonderful thing it is possible to know that. In this era, we can open a book or maybe searching by
internet device. It is called e-book. Y ou can use it when you feel bored stiff to go to the library. Let's go
through.

Richard Delarosa;

This book untitled Habit: The 95% of Behavior Marketers Ignore (paperback) to be one of several books that
best seller in this year, thisis because when you read this book you can get alot of benefit onit. Y ou will
easily to buy that book in the book retail outlet or you can order it by using online. The publisher of this book
sells the e-book too. It makes you more readily to read this book, because you can read this book in your
Smartphone. So there is no reason to you personally to past this reserve from your list.

Pedro Turk:

Spent afree time and energy to be fun activity to try and do! A lot of people spent their leisure time with
their family, or all their friends. Usually they accomplishing activity like watching television, going to beach,
or picnic from the park. They actually doing same every week. Do you feel it? Do you need to something
different to fill your personal free time/ holiday? Can be reading a book can be option to fill your free of
charge time/ holiday. The first thing you ask may be what kinds of book that you should read. If you want to
attempt look for book, may be the guide untitled Habit: The 95% of Behavior Marketers Ignore (paperback)
can be good book to read. May be it may be best activity to you.

Cheryl Bur nett:

Within this erawhich is the greater man or woman or who has ability to do something more are more
valuable than other. Do you want to become considered one of it? It isjust simple method to have that. What
you have to do is just spending your time little but quite enough to get alook at some books. One of the
booksin the top list in your reading list is actually Habit: The 95% of Behavior Marketers Ignore
(paperback). This book and that is qualified as The Hungry Hillsides can get you closer in growing to be
precious person. By looking up and review this reserve you can get many advantages.
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