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Are you interested in pursuing a bachelor’s, master’s, or doctorate degree in Advertising? How to decide if
Advertising is right for you?

Perhaps you may be interested in reading Tom’s and Kate’s story below.

***
Why study advertising?

Tom was asking himself that question as he prepared another espresso for a customer. He’d been at this job
since his second year in college. Even though he’d graduated a year ago, he still hadn’t broken into the
finance industry like he’d planned.

And last week he’d met Kate at the alumni breakfast on campus. She’d been sure of her major and career all
through college. He’d thought advertising was boring, but there she was, all smiles.

“What are you up to these days?” he’d asked.

“Oh, I’m working at that new online advertising campaign for this special digital product,” she replied.

“So you’re still doing advertising?” He tried to keep the cynicism out of his voice.

“I guess you could say that. But it’s not like the group assignment we did in the advertising class. I’m
undertaking alpha-beta test analyzing various advertising and branding strategies that could help with
promoting this product,” she enthused.

As she spoke about her work, John couldn’t help but notice the sparkle in her eyes.



“I’m glad for you,” he genuinely said. “Looks like you chose the right major! But how did you know it
would all work out?”

“Before college, my parents encouraged me to explore all my options,” Kate replied. “They even got me a
book that explained what a career in advertising would be like. It was called “Advertising for the Curious”
and had chapters by professors from around the world. They described cutting edge research, but in a way
that a high school student could understand.”

Back at the coffee shop, Tom was taking a break. He pulled out his Kindle and started to read the next
chapter in “Advertising for the Curious”.

“I think I’ll go to the university tonight to enroll in advertising for my second major,” he told himself.
***

As you read Tom’s story, he is not alone. Perhaps your own story is no more different than Tom’s.

In fact, a recent research study shows that 80% of freshmen say they are undecided about their major. Most
of them will change their minds multiple times even after they declare their major.

Even the “decided” students often do not base their decision of major on factual research and self-reflection.
The biggest mistake both the undecided and decided students make is failing to research what’s required of
the major, and the profession.

How to prepare yourself for career success in Advertising? To help your research, we approached over 16
top professors to offer their powerful perspectives and advice. We asked them to reveal the truth about
college majors, PhD/research, scholarship opportunities, and career options.

There are many books which claim to help you choose your major. But this book is different. How?

* First, as opposed to “one size fits all” books, this is the first book ever written solely focusing on
Advertising.

* Second, as opposed to perspective from a single author, this book provides you with multiple perspectives
from the top university professors.

* Third, as opposed to most other academic/complex books, this book is easy to understand and read.

* Finally, as opposed to crippling higher prices charged by other publishers, we have made this book
available at the price of less than two lattes (or two beers if you prefer).

This book is missing one thing—hype. It’s filled with real strategies and real techniques that will give you
real results. If you are considering Advertising for your major, we assure this is the ONLY book you’ll ever
need for your career success.

Take this book as an investment in your life. This book is about YOU. Your major. Your research. Your
career. Your success. Take action today!
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From reader reviews:

Benjamin French:

As people who live in the actual modest era should be change about what going on or details even
knowledge to make these people keep up with the era that is certainly always change and move ahead. Some
of you maybe will certainly update themselves by reading books. It is a good choice for you but the problems
coming to you actually is you don't know what kind you should start with. This Advertising for the Curious:
Why Study Advertising? (For College Students - Best College Majors, College Scholarships, Educational
Research, Career Choices, and Success Stories) is our recommendation to help you keep up with the world.
Why, because this book serves what you want and want in this era.

John Montes:

Now a day individuals who Living in the era exactly where everything reachable by interact with the internet
and the resources inside it can be true or not involve people to be aware of each data they get. How
individuals to be smart in having any information nowadays? Of course the correct answer is reading a book.
Studying a book can help people out of this uncertainty Information particularly this Advertising for the
Curious: Why Study Advertising? (For College Students - Best College Majors, College Scholarships,
Educational Research, Career Choices, and Success Stories) book because this book offers you rich info and
knowledge. Of course the knowledge in this book hundred % guarantees there is no doubt in it you know.

Joseph Whitely:

Advertising for the Curious: Why Study Advertising? (For College Students - Best College Majors, College
Scholarships, Educational Research, Career Choices, and Success Stories) can be one of your beginner books
that are good idea. Most of us recommend that straight away because this reserve has good vocabulary that
will increase your knowledge in words, easy to understand, bit entertaining but still delivering the
information. The article author giving his/her effort to get every word into delight arrangement in writing
Advertising for the Curious: Why Study Advertising? (For College Students - Best College Majors, College
Scholarships, Educational Research, Career Choices, and Success Stories) yet doesn't forget the main place,
giving the reader the hottest along with based confirm resource details that maybe you can be one among it.
This great information can drawn you into new stage of crucial imagining.



Rose Heck:

Book is one of source of expertise. We can add our understanding from it. Not only for students but native or
citizen need book to know the upgrade information of year to year. As we know those textbooks have many
advantages. Beside many of us add our knowledge, also can bring us to around the world. By book
Advertising for the Curious: Why Study Advertising? (For College Students - Best College Majors, College
Scholarships, Educational Research, Career Choices, and Success Stories) we can take more advantage.
Don't you to be creative people? To become creative person must love to read a book. Merely choose the
best book that ideal with your aim. Don't be doubt to change your life at this book Advertising for the
Curious: Why Study Advertising? (For College Students - Best College Majors, College Scholarships,
Educational Research, Career Choices, and Success Stories). You can more inviting than now.
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